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Company Name: GMO Internet Group, Inc. 
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Representative: Masatoshi Kumagai, Founder, Chairman and Group CEO 

Contact: Masashi Yasuda, Executive Vice President and Group CFO, 

Deputy to Group CEO, Head of Group Management Division 

Telephone: +81 3 5456 2555 
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Announcement of Identification of Materiality (Key Issues)  

in the GMO Internet Group. 

  
GMO Internet Group, Inc. (the Company) has identified key issues (materialities) that the Group should address in 

order to realize a sustainable society and enhance its corporate value over the medium to long term. 

 

 

1. Background to materiality identification 

Since its founding, GMO Internet Group has consistently provided Internet infrastructure and service 

infrastructure, which are indispensable services that do not disappear, under the corporate slogan “Internet for 

Everyone” 

 

In order to realize this “Internet for Everyone” vision, we have clarified “Ideal Future Vision” as a corporate group 

and identified the key issues (materialities) that we need to address in order to realize this vision. 

 

 

2. Ideal Future Vision 

 With the corporate slogan: “Internet for Everyone” as the core concept, “Spirit Venture Declaration”, which clearly 

states GMO Internet Group’s dreams, vision and corporate philosophy, and the “55-Year Plan”, which is a 

quantitative goal for the period up to 2051, define the “Ideal Future Vision”  as "To become the company that is 

indispensable to society, bringing smiles and inspiration to customers by providing No.1 service." for the 

realization of these goals. 

 

3. Materiality 

 The following six materialities have been identified as those that need to be addressed to realize the "Ideal 

Future Vision". 

 

Category Materiality Implication 

Solving social 

issues through 

business 

1.Challenge ― Dedication to the No.1 Service. 

We are dedicated to providing the 

dominant No.1 service in the Internet 

industry by operating and developing 

our own technology. 

2.Safety ― Responsibility to protect our customers’ 

smiles. 

We ensure a safe and secure Internet 

infrastructure to protect our 

customers' smiles. 

https://www.gmo.jp/en
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3.Environment ― Solving social issues through 

business activities. 

We strive to address pressing 

challenges that benefit the 

environment, society, and individuals. 

Strengthening 

the foundation of 

management 

4.Human Talent ― Cultivating a group that evolves 

together. 

An environment where every partner 

excels is key to creating the No.1 

service. 

5.Trust ― Maximizing stakeholders’ smiles. 

We aim to increase our fanbase 

through dialogue with everyone 

involved. 

6.Governance ― Foundation for Hundreds of Years. 

We are building a robust structure 

that will ensure our business group 

thrives for hundreds of years, 

prioritizing sustainable growth. 

* The Company refers to its employees as 'partner'. 

 

For more information on materiality in the Group, see our website. 

https://www.gmo.jp/en/csr/materiality/ 


