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Changes in rules to record the revenues’ | Impact

Net sales based on new rules (concept diagram)

Net sales

* Online Advertising & Media \
Net amount processing of ad spot purchase amount in
advertising agency leads to an apparent drop

* Infrastructure
Limited impact is observed despite change from one time
processing at the time of concluding contract to proration in
accordance with the term of contract and the net amount
processing in Ecommerce Solutions

* Finance, Cryptoassets, and Incubation: no material impact

Operating profit: limited impact

* "Accounting standards related to revenue recognition" (accounting standard No. 29)

GMO 2



Changes in rules to record the revenues” | Comparison with the
same period last year
Affected divisions (consolidated, Infrastructure, Online Advertising & Media)

> to show the actual conditions of the business
(Y included in Appendi

Non-affected divisions (Finance, Cryptoassets)

> Compared to the same period last year (old v.s. new)

* "Accounting standards related to revenue recognition" (accounting standard No. 29)

GMO
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Overview | Executive Summary: Q1 FY2022

Q121 Q122 Q122 YoY
(Jan-Mar) (Jan-Mar) (Jan-Mar) Change

Compared to the same period

last year (old v.s. old)

(JPY billions) Change

Net Sales 61 2 56.0 64.1 +2.9 +4.7%
Operating Profit 1 24 1 1 . 1 1 1 . 1 -1 ,3 - 1 0.8%

Ordinary Profit ’I 35 1 2.0 1 2.0 _1 4 _10.7%

Net Prof 5.6 6.4 WA 07  +13.7%

GMO 5




Overview | Executive Summary: Q1 FY2022

Net sales OP
Up 2.9B YoY Down 1.3B YoY

(JPY billions) +0.5 +
+1.5

0.2

(JPY billions)
+2.5

m+3.1

61.2

12.4

11.1,,,11.1

+0.1

-0.0

-3.8

Difference

Difference
Q121 Infrastructure Fi Ad  Crypt ts  VC Oth qQaa  Petween Q122 between
nfrastructure Finance ryptoasse S er old and Q121 Infrastructure Finance Ad Cryptoasse ts  VC Oth Q122 old and Q122
new standards

new standards

*Breakdown of difference between old and new standards:
GMO Infrastructure -2.3B; Ad -5.7B.



Overview | Executive Summary: Q1 FY2022 SRR 2 (L3 S200E [PEEE

last year (old v.s. old)

Evaluation
37.0B Services each hold top share in their respective markets
Internet Net sales ST et (Up 9.2% Yov) in Japan. Net sales and operating profit achieved a Record @
: o : : b
Infrastructure orp Py 6.3B  (Up 33.3% Yov) ;gcsxrsa:lgh as the profit in each business area continued @l

Online Ad &  Net sales py 14.6B  (Up 6.9% Yov) Still in the process of recovering. Earnings achieved a )
Medi record high. Recorded solid performance in in-house R::;: @
edia OP py 0.8B  (Up 37.7% Yov) media.

FX: although the transaction volume is expanding, profitability XOO

Net sal i,y 10.8B  (Up 31.2% Yov) is "x" due to weak yen
Ir}ternet o i CFD: trading volume and revenue reached a record high - O v
Finance OpP iy 3.6B  (Uup 17.7% Yov) Gaika ex byGMO joined the Group, which led to an increase in

revenue and profit - O

Net sales Yy 2.0B  (Down 69.9% Yov) Customer accounts and assets in custody — O O x
Cryptoassets Market environment — X

\ 4
OP iy 0.1B  (Down 96.0% Yov) Put effort into maximizing economic opportunity A

GMO 7
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Financial Results | Net Sales by Segment

Compared to the same period last

(JPY billions) year (old v.s. old)
644 64.1
61.2 :
59.2 4.3
H s64
53.6 528 53.2 . 108
0.8 11.3
491 - o ° - 65
: 7.3
Revenue up
= 13.6
o2l 0
%
07 (0)
YoY
355370

339346343

Other

Incubation
Cryptoassets

Internet Finance
Online Ads/Media
Internet Infrastructure

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22
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Financial Results | Profit by Segment

Compared to the same period last

(JPY billions) year (old v.s. old)

*
11.12
10.46
1925
10.14
1.24
Profit d
3.65
g2g 813 | 801 FOTI own
6.51 0.42 148 IEVT
5.95 [ym 3.10
5.26 il g 600 212 088 8 0
5.65 . 4.46 : . ' /
E 5.00 5.34 339 (02071} 262 @ O
449 C 291 048 177 064042
: : 1.63

353 o o YOY
1.23 6.32

5.53
0.25 467 474493

40155 402
2.15
Other
s— . _ — Incubation
: o o Cryptoassets

Internet Finance
Online Ads/Media
Internet Infrastructure

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

17 18 19 20 21 22 * Difference between old and new standards: -0.00B
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Overview | Shareholder Returns (Policy)

Total Shareholder

Returns Ratio Dividend Payout Ratio

504 over 3 3%

Share Buyback

17

Quarterly dividend

GMO

Net profit at end of fiscal
year to form basis of
buyback in following year

11



Overview | Shareholder Returns (dividend per share)

(JPY)

GMO

52.7

12.6

21

22

Dividend increased

JPY 2.5 YoY

m Q4
m Q3
m Q2
m Q1

12
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Group Overview | Listed Group Companies: Equity Share

Stock Code Stock Name Exchange  Market Cap’ % Ownership?  EQuity share
9449  GMO Internet Prime 271.6
3769  GMO Payment Gateway Prime 755.6 40.7% 307.6
7177 GMO Financial Holdings Standard 92.6 65.3% 0604
4051  GMO Financial Gate Growth 55.4 23.5%° 13.0
3788  GMO GlobalSign HD Prime 57.4 51.8% 29.7
3633  GMO Pepabo Prime 10.7 59.1% 6.3
4784  GMO AD Partners Standard 6.8 58.3% 3.9
6180  GMO Media Growth 3.3 66.4% 2.2
3695  GMO Research Growth 43 54.8% 2.3
6026  GMO TECH Growth 2.0 54.1% 1.0
Group Total 1,260.1* 427.0

*1 Market value as of May 11, 2022

*3 GMO Internet owns 23.5% of GMO-FG indirectly through GMO-PG

GMO

*2 Includes indirect holdings (as of the end of March)
*4 Calculated as the sum of the listed market cap values

14



Group Overview | Business Segments (Composition)

Internet Finance Cryptoassets Online

isi i Solid revenue base
1 9_0% 3_6 % Advertising & Media

. = Mining e Trading 1 3.9%
RN 15.25M customers

Securities Trading z e-Media e- Advertising

\ (Infrastructure and Finance)

3 months to March 202

Consolidated Sales

@- Domain Registry JPYSGOB

@- Domain Registrar
@- Hosting & Cloud

@ esignature Internet Infrastructure 1 . 7 8 M
@ ssL Certificates 6 1.1%

@- Payment YOY
@- Ecommerce Solutions = Provider (ISP) 12.88million Customers

*Net sales ratio is calculated based on the numbers before cancelling inter-segment transactions. *Number of customers is an aggregate number of customers (the actual number) in Infrastructure, Finance, and Cryptoassets segments.
*Regarding Internet Finance, the number of accounts does not include GMO Aozora Net Bank’s accounts. * Old standard: Infrastructure 57.0%; Online Advertising & Media 21.1%; Finance 16.6%; and Cryptoassets 3.2%.

GMO 15
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Group Overview | Strengths: Technology

7,042
6,767 6,782

Goal: Workforce of

6,001 6058 5995 6,012 5g5g 6048

Q1 Q2 Q3 Q4 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 &4 Q1
* Not including partners of GMO Internet affiliates accounted for by the

17 18 19 20 21 22 equity method (such as GMO Aozora Net Bank), which was 205 as of the end
of March 2022.

5670 5691 767 5758
5,454
5275 5278 5316
5,080

3%

L partners
mmmmm % Engineers

GMO 16
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Internet Infrastructure | Change in certain subsegments

* Consolidated in Q2 FY2022, affecting profit and loss.

GMO

Until Q4'21

Domain

Brand security

Hosting & cloud

Ecommerce solutions

Digital certificate and eSignature

Payment

Internet provider

From Q122

Domain

Hosting & cloud

Ecommerce solutions

Payment

Internet provider

Cybersecurity

18



Internet Infrastructure | (New) Security business comprises three
areas

: Comall
1. Cryptosecurity @ Globalsign.  GmOTr
2. Cybersecu rity GMO CYBERSECURITY
3. Bra nd secu rity GMOBRAND&SECURITY
*1: Consolidated in Q2 FY2022, affecting profit and loss. *2: Change of company name from GMO Brights Consulting (May 11). Transferred from the domain business.

GMO



Internet Infrastructure | Collection of No. 1 services

Domestic market share at

Domain Registry GMOREGISTRY 82:. .

Domestic market share at

° e MuuMuu
Domain Registrar o8 Domain alue- )
. % *2
EBAILCom ConoHa Value-server Domestic market share at

M LY -it-
Hosting & Cloud # LOLIPOP!  GMO CLOUD 57.2% "

ASP Cart cororme MakeShop’ 64K i stores

Domestic market share at

Security @ Globaisign. No

. EFENE LS
eSignature GMOY T 588k .o
GMO CYBERSECURITY Number of white hat hackers

Cybersecurity N IERAE

*5

0.
Payment aMOPSLOn A 1 34,096merchams*6
Provider (ISP) EEIT%) No. 1.

RGMO provider in terms of customer satisfaction

000000009

*1 Based on our own data *2 Based on ICANN data *3 Based on domaintools.com data *4 Country code based on Netcraft data
*5 Based on our own estimation *6 Figure excludes the number of stores related to major delivery services

Q
2
0

*7 In 2020, Oricon announced that GMO TokuToku BB became the top-ranked provider in terms of customer satisfaction

20



Internet Infrastructure | Net Sales by Sub-Segment

Compared to the same period last

(JPY billions) year (old v.s. old)
37.0
35.8 05
346 343 o7
339 .
335 328 335 07 05
313 20 45 10
2 1.7 o
284 285 b +21.0%
271 214 Lo a4 oo [e2 dgY S
1.5 94 88
Revenue up
14 93
233 233 44 90 o
=l e go 84 25 +28.1%
197 14 4 T 19 | G 2 0
12 73 67 19 18 19 36 39 39 40 41 4y 4, ® /O
s 59 17 W 3.2 o
5.5 : 17 1.7 30 e e ] B 4.4 + 1 4.8 /0
A= i B YoY
L L bvim 25 N EY »
21 21 o ' 26 3.5 » 111 .‘_2..4.
2.1 ie 35 : b0 19 19 3 Other
- 8 19 2 Payment
3.5 : 1.9 : Security
19 18 Ecommerce Solutions
o 18 o5 W= Hosting & Cloud
coM73 77 i K Domain
3o 22 47 52 sl mmm Provider
Q1 Q2 Q3 4 Q1 Q2 Q3 4 Q1 Q2 Q3 4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 _
* Numbers of domain and security businesses revised retroactively to
17 18 19 20 21 22

GMO

Q1 FY2017 due to changes in the structure of the segment

21



Internet Infrastructure | Operating Profit

Compared to the same period last

(JPY billions) year (old v.s. old)

*
6.32

5.53

493
467 4.74

Profit up
33.3%
YoY

O

4.02

2.93
2.76

2.15 502
1.80

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

17 18 19 20 21 22 * Difference between old and new standards: +0.04B

GMO 22



Internet Infrastructure | Contracts

12.88
12.63

12.11

11.71 11.72
11.55 1151 11.58 "™
11.2611'43

(millions)

10.92

10.73

10.35

9.94
9.60
9.27

9.09
8.97
871 876 875

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22

GMO

Solid revenue base

12.88M
customers

23



Internet Infrastructure | Number of e-contract accounts

(thousands)

Increased

3 1-fold

YoY

18 19 20

GMO

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 &4 Q1

BRERERS

User companies (extract) GMO -b."‘ :J

58 8 Z2KIRIN e #2770 () MORI

KHIFESS %cs sEemoL7 WAEFIERTT @ PASONA

Daiwa Securities
‘ kikkoma” A ArRun1 &9 Ofrecit

maZzioa

-——-[:] BMLA>ABSLE LED.
T=r=RAVEXTH—ER

465

Daiwalogistics
ARNTZIN 7

N\
FITNESS CLUB

& SILVER LIFE <= GYEYD-1 Sevsy FANDPAD
ANAK  ANABusiness Solutions Co.Ltd. €3 /X\enicon [H TRUST BANK

® Makuake Lancers [ E-Guardian i»h
3l

©) coconala

Nice EJ PVYS i

4
& NIPPON STEEL ®e
awemmzsn  Anker ! &Eﬁliﬁ ELEE g IIP\l[SS
........... h

[ AP AN]
-PIRANSIT  Francfranc {55 SEPTENI

NTEC  IFINl s Members  cOfPA

st QRS —ETF—

H . HEALTHCARE
8 link
@ HT| TECHNOLOGIES

UNITED ARROWS LTD.

22
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Internet Infrastructure | Number of contracts
ETEELS
GMOY T

(thousands)

= Increased
2.3—fo|d
434‘ YOY
m||||II|I||

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 &4 Q1

GMO 25



Internet Infrastructure | Digital government
EFENELS
GMOY -1

Adoption by twelve local governments and groups was determined”

Improve the efficiency of business with GMO Sign for Administrative Reform DX

Ao A\ o gn o
--l::r EJ M £2d ﬁ i3 L‘% ’ ’ EEP M3
' Yokosuka City ¥ m ’ Toyonaka City
N ( NEDO
g m——
"-’j ll\ 78‘ _.]
——— Inabe City
¥ s g TRV — ERE TR AR
CHIGASAKI CITY New Energy and Industrial Technology Development Organization

* As of May 2022

GMO 26



Internet Infrastructure | Ecommerce Solutions: transaction volume

131 128
122 -i
17 mm 118 119 119
-1 - = B
-
83 85
1
80 78 77 8_--

(JPY billion)

77
67 68 68

‘ 72 74 7
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

17 18 19 20 21 22

GMO

Up

8.2

YoY

Freenance

SUZURI, Canvath
minne

Ecommerce Platform

27
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Online Advertising & Media | Net Sales

Compared to the same period last

(JPY billions) year (old v.s. old)
14.6

136 135 13 +41.4%

09 127

- ' s 120 -
11..5 07 107 101,73 i I I i I +30.2% Revenue u p
I 6.9%

3.7% YoY
83 82 83 gq 82 85 g1 26 83 8.6

7.8 77 77 77
68 69 7.0

73 71

Internet Research/Other
B [nternet Media
Online Advertising

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22

GMO 29



Online Advertising & Media | Operating Profit

Compared to the same period last
(JPY billions) year (old v.s. old)

0.88"

Profit up

37.7%

YoY

0.64

014
I 006 005 009 006 0.04
—-_

[

Al
0.05 I

-0.13

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

17 18 19 20 21 22 * Difference between old and new standards: -0.04B
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Internet Finance | Historical Performance by Quarter

Compared to the same period last
year (old v.s. new)

(JPY billions)

91 9o

Revenue up

75 74 75

7.9
74
68 69 69 6.7 3 1 02%
6.3
= Profit up
e
Sales
17 .7~
3.30 - 3-39 “pes
o | BEE b pOORSEE el Bat| YOY
o - 1.80 1.77 | 3

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19

GMO 32



Internet Finance | FX Trading Volume

516

363
340

296 309

205

o, 0,
27.3% LE.) 26.6%
22.2%

19.6% 19.9%

Ql Q2 Q3 Q4 Q1 Q2 @3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22

No.1

market share in
Japan

Trading volume (JPY trillions)
Share (%)

Prepared based on Results Presentation of GMO Financial HD for Q1 of FY2022 and “Monthly Statistical Bulletin on Over-The Counter Retail FX Margin Trading” published

by the Financial Futures Association of Japan (FFAJ)
*1: According to Finance Magnates

GMO *2: Group share calculated based on the sum of GMO Financial HD's revenues for the applicable three-month period, assuming that “Monthly Statistical Bulletin on Over-
The Counter Retail FX Margin Trading” published by the Financial Futures Association of Japan (FFAJ) is a market as a whole.
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Cryptoassets business

Cryptoassets

GMO

Cryptoassets mining business

Cryptoassets exchange G MOCoIn
business

GYEN ZUSD

Cryptoassets payment

LIssue stablecoin

35



Cryptoassets business | Net Sales

(JPY billions) 6.8

1.3 57

4.3

2.6 2
26 m 5.4
2 1.6
1.2 1.2 1.5
. 1.0 ™ 0.8
2.1 2.0 -
1.4 0 0 1.2[0111.4 ‘ 0
0.8 m N B 0.8 0.6 :
-0.1
Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q33 Q4 Q1 Q2 Q33 4 Q1 Q2 Q3 4 Q1
17 18 19 20 21 22

GMO

Compared to the same period last

year (old v.s. new)

Revenue down

69.92

YoY

payment
B mining
exchange

36



Cryptoassets business | Operating Profit

(JPY billions) 4.02

2.34

1.48
1.24

0.67
0.53

0.42 0.42 0.38

0.25
0.10 0.08 0.21 0.15

-0.07
-0.23 -0.22 -0.26

-0.73

-0.98
Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22

GMO

Compared to the same period last

year (old v.s. new)

Profit down
96.0%
YoY

O
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Structure of security industry

GMO

39



Social issues

Cyberattacks became increasingly
sophisticated




Security | Corporate slogan

Safe and Secure

Internet for Everyone

GMO

47



Security | Three areas

BRENELS

1. Cryptosecurity @ Globalsign.  Gmowrm

2. Cybersecu rity GMO f\\\leBFEARESECURITY

3 . B Ya nd secu rity GMOBRAND&SECURITY

*1: Consolidated in Q2 FY2022, affecting profit and loss. *2: Change of company name from GMO Brights Consulting (May 11). Transferred from the domain business.

GMO

42



1. Cryptosecurity | Strength

: EFENELES
o GlobalSign. GMOHT T~

Develops globally the only Japanese
Certificate Authority

GMO

43



2. Cybersecurity | Strength

GMO CYBER SECURITY
N IERAE

Japan's strongest white hat hacker

organization

GMO

A4



3. Brand security | Strength

GMO BRAND&SECURITY

Domain/trademark professionals
protect company/service brands

* Change of company name from GMO Brights Consulting (May 11 )

45



Security

The only listed business group that can offer

solutions to security challenges

GMO 46



Internet for Everyone

GMO



GMOINTERNET

We are planning on making an earnings announcement for FY2022 Second Quarter after 3 pm on August 9, 2022.

This document includes projections based on expectations, premises and plans as of May 12, 2022. These projections may differ from actual
results due to factors including changes in the global economy, competition, exchange rate fluctuations, market cap of cryptoasset, natural
disasters and other unforeseeable events. Some of the figures given, such as market share are based on our own calculations. These figures may
differ from research agency figures.

Information contained in this document is provided for information purposes only and does not constitute solicitation of investors. Further,
results forecasts and other forward-looking statements are based on premises that include risks and factors that are largely indeterminable.
Please understand that actual results may differ significantly as a result of forces including economic conditions and market environment. No
responsibility for any reason is accepted for damage sustained as a result of actions taken based on this information.

Copyright (C) 2022 GMO Internet, Inc. All Rights Reserved.
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Group Overview

GMO

Prime 4 companies
Standard 2 companies
Growth 4 companies

Market Capitalization of the Group

JPY1.26trillion

2%2022/5/11

50



Group Structure by each segment(1/2)

Internet
Infrastructure

— GMO-1(9449)

B c6vorc [l GMO-FG
(3769) (4051)

GMO

GMO-GSHD
(3788)
B Gmo-PB
(3633)

— Other

Online Advertising
& Media

GMO-AP
(4784)

GMO-TE
(6026)

GMO-ME
(6180)

GMO-RE

(3695)

Other

Listed subsidiaries

51



Group Structure by each segment(2/2)

Internet Finance

- GMO-FH
(7177) ]

GMO CLICK
Securities

-

Gaika ex byGMO

Cryptoassets

Other

Incubation

Other

GMO

GMO-1(9449)

GMO-FH :
7177 GMO Coin

Other

Listed subsidiaries

52



Internet services operations

Hosting & cloud

E-commerce

solutions

GMO

GMO-1(9449)

— GMO-PB (3633)

Other

GMO-I

— GMO-GSHD (3788)

— GMO-PB (3633)

Other

GMO-PB (3633)

Other

Provider

GMO-GSHD (3788)

Other

GMO-PG (3769)

— GMO-FG (4051)

— Other

GMO-I

Listed subsidiaries
(stock code)

53



Financial Results | Net Sales by Segment

(JPY billions)
64.4 56.0
612 o
59.2 ; ;
H 564 58'15
536 528 53.2 . —
3
50.9 wrm 50.8 2.0
49.1 s01 - 82
475 48.0 8 . 69 .3
458 468 [ PREY o 60 :
437 . I — ~
382 380 "y : o
10.7 113 :

12.3

313

Q1 Q2 Q3 4 Q1 Q2
17 18 19 20 21 22

Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

Q2 Q3 4 Q1

GMO

______

Compared to the same period last

year (old v.s. new)

Revenue down

8.5%

YoY

Difference between old and new standards
Other

Incubation

Cryptoassets

Internet Finance

Online Ads/Media

Internet Infrastructure

54



Consolidated Balance Sheet

GMO

GMO
INTERNET
(End of 3/2022)

. End of
(JPY millions)

12/2021
Current Assets 1,292,984
Cash & Deposits 240,136
Fixed Assets 125,952
Goodwill 14,251
Software 10,181
Investment Securities 28,605
Total Assets 1,418,936
Liabilities 1,278,533
Interest-bearing debts 298,997
Net Assets 140,402
Non-controlling Minority Equity 66,802
Shareholders' Equity 73,548
Earned Surplus 35,756
(Shareholders' Equity Ratio) 5.2%
Liabilities/Net Assets Total 1,418,936

99,815
67,567
99,677
643
52,376
199,492

GMO

Change Financial HD
(End of 3/2022)
61,250 995,861
48,921 82,546
7,297 29,108
7,536 10,718
848 2,771
-336 4,428
68,548 1,024,969
67,331 980,361
41,056 169,799
1,216 44,608
4,364 2,093
-3,132 42,515
281 42,590
-0.5pt 4.1%
68,548 1,024,969

175,341
127,506
24,151
24,151
25,187
12.1%

199,492
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Consolidated Profit and Loss

GMO

Change

supplementary
information

p—— e

Net Sales 61,246
Gross Profit on Sales 32,937
Operating Profit 12,479
(OP Margin) 20.4%
Non Operating Profit and Loss 1,064
Ordinary Profit 13,543
Extraordinary Profit or loss 77
Profit before Tax 13,620
Corporate Taxes etc. 4,889
non-controlling interests 3,074
Profit attributable to 5,656

Owners of the Parent

-8.5%

41%

-10.8%

-0.5pt

-8.7%

-10.7%

2823.6%

72%

-18.4%

35.7%

13.7%
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Global Operations | Global Net Sales

(JPY billions)

Net sales

YoY

18.5% UP
Since Q2 FY2020, MacroKiosk is no longer a

4.5%

Global 4_00/0
Sales Ratio 2o
3.20 :
298 297 307 Sge 301
139 141 135
Sales I I I

Q4 Q1 Q2 Q3 Q4 Q1

consolidated subsidiary. We deducted MacroKiosk
values from net sales retroactively to Q1 FY2017

in this chart.

2017 2018 2019 2020 2021 2022

GMO 57



Cost Composition (Consolidated)

GMO

(JPY millio
60,000

55,000 -

50,000

45,000

40,000 -

35,000 -

30,000 -

25,000 -

20,000 -

15,000 -

10,000 -

5000 -

ns)
10,189
10,635 9,997 10,147 -
10,602
1786 2848 2860 3678
2,715 2,910
3,939 3,704 3861
‘ 3,795
6,901
1348 1290
s 5428 6,218
5,577 5,540 5,632
J -~ 1350
5,699
10,065
7240 8,757 8,293 7,600
2021/Q1 2021/Q2 2021/Q3 2021/Q4 2022/Q1

Human resources

B Advertising and promotion

Depreciation and leases

Outsourcing costs

Communication costs

H Rent

Commission paid

B Media costs

Goodwill depreciation

others
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Internet Infrastructure




Internet Infrastructure | Net Sales by Sub-Segment

Compared to the same period last

(JPY billions) year (old v.s. new)
34.7
35.8 23
34.6 343 (07 i©
335 32,8 33 339 07 05 oS
313 20 43 1.0
12.0 + 1 7-4%
o o2 109 113 12.0 R
94 88 evenue up
()
1.9 1.8 1.9 2.0 25 +2705 /O
19 19 25 5 o
36 3.9 3.9 4.0 4.1 41 s s . /O

3.8 |l 39

19 19 21 ¢ T W 0 _____ )
&l G BN 21 L----! Difference between old and new standards

22 Other
Payment
Security
Ecommerce Solutions

105108 11.010.7 8105810 0l 95 E— Hosting & Cloud

9.4 .
Domain
I Provider
QT Q2 Q3 Q4 Q1 Q2 Q@ Q4 Q1 Q2 Q@ Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q@ Q4 QT * Numbers of domain and security businesses revised
17 18 19 20 21 22 retroactively to Q1 FY2017 due to changes in the structure of

the segment
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Internet Infrastructure | Breakdown of Operating Profit

(JPY billions)
Payment business 4.09
B Other
Cost distribution
345
2.68 2.60

-025 -0.27 -0.34 -0.34
' 0,51 ' -2
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22

GMO
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Internet Infrastructure | Provider - KPIs

Revenue
(JPY millions)

10,728

0.248 9,420
7,744
5,586
3968| ‘ ‘ |

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2017 2018 2019 2020 2021 2022

X Difference between old and new standards : FY22Q1 A 1,018 million yen
GMO

Subscriptions

(thousands)

2205 2,244

1,946
1,526
1,065
| I I | ‘

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2017 2018 2019 2020 2021 2022
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Internet Infrastructure | Provider - KPIs (number of lines)

BELBTONAY—

Optical line

(Since July 2021)

Others
Mobile

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2017 2018 2019 2020 2021 2022

GMO
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Internet Infrastructure | Domain Registration - KPlIs

Revenue Contracts
(JPY millions) (thousands)
2,221 7,289
2,136 2,175 ' oo
2,028 6,528 6,549
1,877 6,016 6,065

| ““““| “ “““‘
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 4 Q1
2017 2018 2019 2020 2021 2022 2017 2018 2019 2020 2021 2022

X Retroactive correction after FY2017 Q1,due to reorganization of subsegment
GMO xDifference between old and new standards : FY22Q1 A 181 million yen 64



Internet Infrastructure | Domain business

Registry
(wholesale)

Registrar
(registration/sale)

GMO

/®2009~ A
.shop tokyo
N /
01999~ 32012~
zZ.com
MuuMuu
e ¥ Domain
alue-
Japan Overseas




Internet Infrastructure | Domain business”

progress

(thousands)

1,125

Q1 Q2 Q3 Q4 Q1 Q2 Q@ Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q@ Q4 Q1 Q@ Q3 Q4 Q1
2017 2018 2019 2020 2021 2022

.shop “: Registration

Renewal rate: 70.9%*

* Renewal rate for domains registered between September 2016 and Septemberr 2020 (2nd renewal)

GMO
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Internet Infrastructure | Hosting & Cloud - KPIs

Revenue

(JPY millions)
4,484

3,532 3,527 3,549

3,909
| | | ‘

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2017 2018 2019 2020 2021 2022

Difference between old and standards: FY22,Q1_ A 3million yen
GMO

Contracts

(thousands)
1,093
995
895
864
791 809 ‘||||||||
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2017 2018 2019 2020 2021 2022
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Internet Infrastructure | Ecommerce solutions - KPlIs

*

Contracts (ASP shopping cart)

\/
wv
he]
c
©
wv
>
(@]
<
fa
o z €
N_w
22
o
Y
v O
c c
L w
[a
EG
S
2o
eu
30
L 3
c 2
nm o
— O .S
e 58 5
C
R o ¥
= S= 2
= Or x
S
L
> 1
o B
= H
H
p
Ji-Jd

71.5

64.6
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

68.2
65.4
‘ ‘ ‘ ‘ | 63.8

69.3

|||||||||||||||||||||||||||||

@
n T i —
S I I

) I

P o

N . I

L o o e e mmmmmmeoo- e mmmmemeem o
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|||||||||||||||||||||||||||||||||||| "
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2022

2021

2020

2019

2018

2017

2022

2021

2020

2019

2018

2017

* Figures corrected retroactively to 2015 as the OEM contains certain free accounts.

Difference between old and new standards: FY22Q1 A 702 million yen

GMO

68

*The number of free plan contracts of ColorMe Shop! has been added since Q2 FY2021.



Broad ASP shopping cart businesses

Recurring revenue and transaction revenue through a natural cross-selling

Feature Online store Payment
A
COLOR ME GMOEPSILON
Service
®
MakeShop G MO PAYMENT GATEWAY

Business model

Recurring

Transaction

Revenue

Number of stores x unit price

GMV x commission rate, etc.

Reportable segments

GMO

Ecommerce Solutions

Payment

69



Internet Infrastructure | Security business

e GlobalSign.
Sales progress by each product vGMO
Increasing security
- management sales for
Devices and Documents
’ 202001 Q2 Q3 Q4 202101 Q2 Q3 Q4 2022Q1

Hl SSL E-signature - Others:

2 Sales of E-signature service, The client certification, E-contract service and ID access management service
GMO * Prepared based on Results Presentation of GMO-GSHD 70



Internet Infrastructure | Security business | Our vision
obalSign.

Contribute to the world that securely connects important information ‘ Gl W GMO

.. .. Asset
Digital ID Digital Asset o :
9 9 ertificatioid

Finance,
Information aigld
Rights

o IoT for Certification for
IDaas E-Sign semiconductors Individual ID
Certification for
cdevice ID
Infrastructure Certification

for documents

Certification

_ for apps
web Business

Emaill  certification

RDITE Business DX Penetration of Digitz
GMO * Prepared based on Results Presentation of GMO-GSHD 71



Internet Infrastructure | Security business

0 GlobalSign.
Having our own Certificate Authority, we can provide both of types

¢ E-sign 4 Digital-Sign

Proof strength @ ®

(Electronic Signature Law Article 3)

Approvement by Certificate

Process Authority Verification by email
Merit strict governance Less load of contractual
partners
Complicated management of
Demetrit Much load of partners the stamp rights

GMO



Internet Infrastructure | Payment processing - Overview

Connecting merchants and payment companies on contracts, payment data and money flow

Consumer Merchant Our Company Payment Company
134,096 stores 1 40* Credit card
(end of March 2022) companies
EC Convenience store

BtoB - BtoC - CtoC

Account transfer

e P Bty bl | CarierBiling |
Online v Flecncity GMOPAYMENT GATEWAY
Municipalities | Bank Transfer |
(e.g. Tokyo Met. Gov.), GMOEPSILON | E-money |
NTA, Automobile tax
Subscription Cash on Delivery
Video streaming
Software, Apparel
Smartphones - GMO PAYMENT SERVICE
Tablets Service commerce GMO Payment after
Digital goods, Donation, Delivery
Travel, Insurance
N, GMOFINANCIAL GATE | QRcodePayment |
Offline @ 162,067 terminals %2> GMO CARDSYSTEM [ oPoyment |
5 (end of March 2022) GMO DATA MuIti—Cur;ir;%/eiiedit Card
Terminals | Prepaid Payment |
etc.

%1 Changed the basis of recording from 2Q FY2022. Figures exclude a specific case and the operating stores related to a major delivery service operator. If included, the number of
operating stores is 397,670 stores as of end of March 2022 (up 59.9% YoY).

%2 Operating payment terminals: Starting from FY2021 the figure presents the combined number of payment terminals sold through sales partner and embedded-type payment
terminals. (up 68.6% YoY)

GMO Prepared based on GMO Payment Gateway's presentation materials 73



Internet Infrastructure | Payment processing — KPls

Group-wide annual TRX value reaches ¥9.5 trillion
Operating stores: 134,096 stor'>'e<;, TRX volume approx. 1.15 bil., TRX vall.?:ézapprox. ¥2.7 trillion.

(Stores)  (¥Tr)

(10K transactions)

55 (Reference) Online payment: TRX volume approx. 1.07 bil., TRX value approx. ¥2.1 tr. 120,000
140,000 2.0 Annual consolidated TRX value: approx. ¥9.5 tr. N

18 excl. GMO-FG: approx. ¥7.7 tr. Q\‘% N

16

100,000
120,000 14

1.2
1.0

100,000 0.8 80,000
0.6
80,000 04
0.2 60,000
60,000 = I I .
Proportion of spread revenue =45% 40,000
o)
40,000 X Annual average basis (reV|sed in 5%
increments)
20,000
20,000
0 0

[

T T S Y Y T T Y Y T T T T T Y S T N S T o
G R VR e SRR E 50 O N o (& 8 o 3 N L0 W& N (O
R I I B M e S S S S S N S )
mmm Recurring billion trx volume pm Pay-as-you-go billing TRX volume

s Chg. In payment processing method at a large merchant =@—0Operating stores == TRX Value

31 Figure excludes a significant increase in operating stores from a specific merchant. Figures exclude the stores related to a large delivery company from Q1 FY2017. If included, operating stores would be
397,670 (up 59.9% YoY).

32 Operating stores are measured on an end-of-quarter basis. GMV value and volume are the total for the respective quarter. 33 The graph is based using only online payment figures.

4 The Basis for recording for the number of Operating stores were changed from Q2 FY2020. Accordingly, figures were retroactively revised from Q3 FY2015.

GMO Prepared based on GMO Payment Gateway's presentation materials 74
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Internet Finance | Net sales by each product

(JPY millions)
2,408
1,484
541 1,475
537
Q1 Q2 Q3 Q4| Q1 Q2 Q3 Q4| Q1 Q2 Q3 Q4| Q1 Q2 Q3 Q| Q1 Q2 Q3 Q| Q
2017 2018 2019 2020 2021 2022
GMO

Securities and others

CFDs / Stock Index Binary Options

I OTC-FX / Binary Options

76



Internet Finance | CFD margin deposit balance changes

GMODTVUYDEESS

(Billion Yen)

70

Increased by

60

o

o

5
4
3

63.5
||‘||““ 36.1 % Yov

2
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2018 2019 2020 2021 2022

(@]

o

1

o

* Prepared based on Results Presentation of GMO-FH



Internet Finance | FX Business Model

« Effective matching and thorough risk minimization with cover transactions executed with counter
parties as soon as customer orders exceed acceptable risk position.

GMO CLICK Securities

® 0 O Hedge the client
transactions
® & o that exceed Cover order Method (1)
® 6 © acceptable limits Existing counter
: parties
O ® 6 © Display rate (Foreign financial
O \ N9 institutions, etc.)
Display rate O ®
o o | )
Display rate .
b O O O|le efe BtoB transaction
Sell Order o O ( ¢- O Buy Order Method (2)
O O Ol o © BtoB Market

Display rate

Sell Order W:N\Ael{.[-]g
(Concept diagram)
* Prepared based on Results Presentation of GMO-FH
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Cryptoassets




Cryptoasset Exchange business | )
Number of accounts and deposit asset GMOCoin

(thousand accounts) (Billion)
600 mmm Client Asset(R) 1,800 m
-~ Accounts(L) 1,556
1,600
500 126 K Increased YOY
01,400
1,000
300 . 20 7% Increased YOY
200 600
400
100 Breakthrough 500K accounts
IIIII““
0 l 0
GMO Coin won first place overall in the "2022 Oricon Customer Satisfaction
Q1 Q2 Q3 @4 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 ® Survey Cryptocurrency OTC Trading transactions”. No.1 for 2 consecutive years
2018 2019 2020 2021 2022

* Prepared based on Results Presentation of GMO-FH
GMO 80



Cryptoassets Exchange | Business model
GMOCoin

OTC Trading Exchange Trading

Hedging counter part positions

Offering the order matching platform

by cover order

Liquidty Provider ustomer @ g
@,

$
Broker
Q Trading
AN S p=2
Cover order <:|
@ Trading Q

Main income : Spread Main income : Transaction fee
(buy and sell spread)

BUY

il

SELL

* Prepared based on Results Presentation of GMO-FH
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GMO AOZORA NET BANK




Net Bank | Number of business accounts

GMO AOZORA NET BANK
(thousands)
39.2
32.1
Increased
23.2
I 2.0-folc
13.1 ‘
10.0 l l YOY
6.9
. 47
- 2a 1178
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 4 Q1

19 20 21 22

GMO 83



Net Bank | Number of bank APl connection companies
GMO AOZORA NET BANK

228
197
167
137
Strong trend
|I|III

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 @4 Q1
19 20 21 22
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Online Advertising & Media | Net Sales

Compared to the same period last

(JPY billions) year (old v.s. new)
13.6 135 7.8

09 12.7 12

1.5 44 3

Revenue down

12.3 124
s 122 12.0 12.0 0g 12.0
. 09
o L 0
08 '~ 107 107 07 107 07 3.0
3.7
08
0.7 > 5 I 27 35
2.8 = 24 3.3
33 22
13 +41.4% 4 2 £ 1%
° (0)

3 -10.5% YoY

8.6

(92}
~

83 82 83 gg . 82 85 g1 50 83

7.7 7.7
68 69 7.0

73 71

Difference between old and new standards

-60.5% Internet Research/Other
B [nternet Media
Online Advertising

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
17 18 19 20 21 22
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GMO-Research | Audience Engagement Platform

o e
Audience ) 3
GMO Number Of GMORESEARCH
E ngagement +® MARKET OBSERVER | @ averey  ASIA CLOUD PANEL
- Increase

Platform

(-]
- "ho
ASecT e
0-07] J0%s
P ‘°, 2N
0=U=0.0

V_ﬁ_ﬁ
Quality
Managemen
2 1

Panel-side API
(Supply-side)

Client-side API

Client-side Panel-side
API connection API connection

iNnCrease increase

ASIA CLOUD PANEL

GMO 87

* Prepared based on Presentation material of GMO-RESEARCH



GMO-Research | Business Model

Standardization of low-cost internet research tools which were previously developed
on a per-company basis

Survey abulation S
Pa St Creation /\/Analysis Each company’s Research Survey Distribution Company
own system c< 5 A Panel
N/ Company A Data Collection
Survey abulation
Creation /\/Analysis Each company’s E 3 Research Survey Distribution Company
own system B
Company Data Collection B Panel
Survey abulation L
Creation /\/Analysis Each company’s Research Survey Distribution Company C
D ST Company C Data Collection Panel

Industry Business
Sta -di i Standardization

& GMO Research

Research Company,
Consulting Firm,
Advertising Agency,
Research Department of
companies

0
o)
m3
<9
w5
o<
=)
o
S
=

Each company’s
own system

ASIA Survey Distributio; Company B panel

Order

Research Company, [fe———— a MARKET
Consulting Firm, ¢ OBSERVER

Advertising Agency, _
Research Department of Delivery 99 ..... ..... @ ..... @

companies YUTUZY  FUU—MER F-SB%  F—SFIvs Kt S

Data Collection
Survey Each company’s
fskribution own system

CLOUD
PANEL

Data Collectio Company C panel

* Prepared based on Presentation material of GMO-RESEARCH
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GMO-Research | What's happening in the Sample Panel Market

- Established Market Research companies continue to outsource online sample management
* Marketers easily perform lite research with panels (consumers) with Self Service Platforms

« API connections with other sample panel providers using lite research platform continues

2 Established Market Research Self Service Platforms

Future expansion expected

f;alobal Market

fg“g“gf;; Lite Research

Large Projects
continues

[ .

D.L.Y. Sales

API connection
'ﬁ' with our panel

Growth Rate Sample Panel

*9.5% / Providers
Existing

Customers

- Other éompanies’
Customers
Potential Customers

GMORESEARCH .

*Source:ESOMAR, Evolution of the Data, Analytics and Insights Industry, A forecast into 2023 * Prepared based on Presentation material of GMO-RESEARCH
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NFT marketplace Adam

by GMO

* New released app optimized Ul/UX for smartphones
» Accessible NFT search, appreciation and secondary sales anytime, anywhere

On 31st March,
Released app for
i0S - Android

GMO Prepared based on Results Presentation of GMO-FH 9 1



Internet for Everyone

GMO



