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Changes in rules to record the revenues’ | Impact

Net sales based on new rules (concept diagram)

Net sales

* Online Advertising & Media \
Net amount processing of ad spot purchase amount in
advertising agency leads to an apparent drop

* Infrastructure
Limited impact is observed despite change from one time
processing at the time of concluding contract to proration in
accordance with the term of contract and the net amount
processing in Ecommerce Solutions

* Finance, Cryptoassets, and Incubation: no material impact

Operating profit: limited impact

* "Accounting standards related to revenue recognition" (accounting standard No. 29)

GMO 2



Changes in rules to record the revenues” | Comparison with the
same period last year
Affected divisions (consolidated, Infrastructure, Online Advertising & Media)

> to show the actual conditions of the business
(Y included in Appendi

Non-affected divisions (Finance, Cryptoassets)

> Compared to the same period last year (old v.s. new)

* "Accounting standards related to revenue recognition" (accounting standard No. 29)

GMO
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Overview | Executive Summary: Q2 FY2022 (Apr-Jun)

Compared to the same period

(UPY billions) Q2'21 Q2'22
(Apr-Jun) (Apr-Jun)
Net Sales 592 69.4
Operating Profit 1 01 1 9.8
Ordinary Profit 1 OO 2 1 .3
Net Profit 40 9.0
GMO

last

ear (old v.s. old)

YoY Cronge

Change

+18.0 +30.5%
+9.7 +95.7%

+11.3 +112.2%
+5.0 +124.2%

Record

high

Record
high

Record
high

Record
high



Overview | Executive Summary: Q2 FY2022 (Apr-Jun)

Net sales OP
Up 9.7B Yoy

Up 18.0B YoY
p 0ld s ol

(JPY billions)
+0277.2 .
+12.1 19.8
+1.0

+9.7

 New_
19.8

-0.0

+2.4
+3.4
Difference .
bet Difference
Q221 Infrastructure Finance Ad  Cryptoassets  VC Other Q222 et Q2'22 , between
old and Q221 Infrastructure Finance Ad  Cryptoassets  VC Other Qz2z 4 ond Q222
new standards

new standards

GMO *Breakdown of difference between old and new standards:
Infrastructure -2.1B; Ad -6.6B; inter-segment adjustment +1.0B, etc.



Overview | Executive Summary: Q2 FY2022 (Apr-Jun)

Internet INetsales

Infrastructure ©P

Online Ad & Netsales

Media OP
Net sales
Ir)ternet OP
Finance
Cryptoassets Net sales
yp oP
) Net sales
Incubation
oP
GMO

Jpy 38.8B
Jpy 5.6B

py15.1B
)y 0.5B

)py 10.3B
Jpy 2.9B

Jpy 1.2B
)y -0.3B

jpy 12.8B
)py10.1B

Up 12.0% Yov)
Up 14.0% Yov)

Up 19.1% vov)
Up 25.5% Yov)

Up 49.9% Yov)
Up 39.8% Yov)

(Down 7 1.4% Yoy)

Q2 Fy2021: 2.3B)

@2 Fy2021: 0.6B)
@2 Fv2021: 0.4B)

Compared to the same period .
last year (old v.s. old) Evaluation
Services each hold top share in their respective markets

in Japan - O @
Double-digit increase in profits despite amortization of
goodwill and strategic investments - O

Continue to recover our trend - O
Record high revenue —» O @

FX: although the transaction volume reached a record high, profitability

was “x" due to weak yen
CFD: favorable trading volume and revenue trends — O O

Gaika ex byGMO joined the Group, which led to an increase in
revenue and profit - O

Customer accounts and market share - O
Market environment continues to be “x"

A portion of the investee shares was sold off by a fund specializing
in payment of Southeast Asia @



Overview | Executive Summary: Q2 FY2022

UPY billions) Q221 Q222 Q222
G ey danJun
e 1204 125.5 YR
orerna e 26  30.9 A
ranery e 236 33.4 33.4
o7 15.5 [JREE

Compared to the same period

last

ear (old v.s. old)

YoY Cronge

Change

+20.9 +17.4%
+8.3 +36.9%
+9.8 +41.8%
+5.8 +59.8%

Record
high

Record

high

Record
high

Record
high



Overview | Shareholder Returns (Policy)

Total Shareholder

Returns Ratio Dividend Payout Ratio Share Buyback

504 over 3 3% 17+

Quarterly dividend Net profit at end of fiscal
year to form basis of
buyback in following year

GMO



Overview | Shareholder Returns (dividend per share)

(JPY)

GMO

17

18

19

20

52.7

21

22

Dividend increased

JPY 1 5.8 YoY

m Q4
m Q3
m Q2
m Q1

10



Rock-solid recurring revenues that

support sustainable growth

GMO
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Consolidated Net sales

(JPY billions)

79

00 02 04 06 08 10 12
GMO

14

16

18

20

241.4

Sustainable
growth

12



Rock-solid recurring revenue

Business structure that GMO Internet Group has been
aiming at since its founding

Indispensable products that will not

disappear
and

recurring revenue business model

GMO 13



Analysis of consolidated net sales | Rock-solid recurring revenue

48.6%

2414

36.1%

210.5
196.1

OPY biions) 185 » Rock-solid recurring
1542 1005 revenues that
135.0 103.0 °
1263 1044 support sustainable

growth

I Rock-solid recurring revenue’
Other revenue
mmmmm  Rock-solid recurring revenue ratio (%)

* The sum of Domain, Hosting & Cloud, Security, part of the Ecommerce
Solutions (ecommerce platform), and part of the Payment (recurring and
transaction revenues)

GMO 14



Analysis of Rock-solid recurring revenue | Unit price and number
of contracts

o) Unit price 9200

Approx. JPY 10K

Rock-solid 6,200
recurring X
(PYbilions)  revenue - Approx 1 2 M contracts

— X

Number of
394 contracts 12M

Rock-solld

T 6i”IIIIIII recurring revenue

GMO 15




Growth of consolidated net sales (concept diagram)

.r’ Aims at sustainable
growth based on

Rock-solid
recurring revenues

I Rock-solid recurring revenue
Other revenue

16



Internet Infrastructure | Contracts

12.88 12.83

(millions) 12.63

12.11

11.71 11.72
11.55 11.51 11.58
11.26 11.43

10.73 10.92

10.35
9.94

9.60

9.27
8‘97 9.09

871 876 875

Q1 Q2 Q3 04 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 04 Q1 Q2 Q3 4 Q1 Q2
17 18 19 20 21 22

GMO

Rock-solid
revenue base

12.83M

customers

17



Group Overview | Business Segments (Composition)

Internet Finance Incubation  Cryptoassets Online
1 6.6 % 1 0.5 % 2.6 % Advertising & Media ROCk'SO“d
-wnng 12,9094

FX Trading e Trading Frevenue ba Se

B . E20K «Media
Securities Trading : Accounts - Advertising
’

6 months to June 2022

15.25M customers

(Infrastructure and Finance)

Consolidated Sales

@- Domain Registry JPY125.5B

@- Domain Registrar

U
@- Hosting & Cloud p
@ esignature Internet Infrastructure 1 o 7 0 M

@- SSL Certificates 5 6 ) O % YoY
@- Payment

@- Ecommerce Solutions &= Provider (ISP) 12.83million Customers

*Net sales ratio is calculated based on the numbers before cancelling inter-segment transactions. *Number of customers is an aggregate number of customers (the actual number) in Infrastructure, Finance, and Cryptoassets segments.
*Regarding Internet Finance, the number of accounts does not include GMO Aozora Net Bank’s accounts. * Old standard: Infrastructure 52.2%; Online Advertising & Media 20.5%; Finance 14.6%; Cryptoassets 2.3%; and Incubation 9.2%.

GMO 18




GMO

. Overview
. Group Overview
. Segment Report

1) Internet Infrastructure

i) Online Advertising & Media
1) Internet Finance

Iv) Cryptoassets

. Topics
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Group Overview | Net Sales by Segment

(JPY billions)

77.2

64.4 64.1

BE

56.4 03

- "a

61.2

53.6 528 532 Hl

49.1 50.9 49.1 B =
[y
6.7

75 g 480 4c 0o

437 - - -
41.8 -
38.2 380 W

9.0 6.0

6.5

79

7.5 6.3

74

36.0 81 75 10.7

6.9

6.8 6.9

5.5

11.5 @110

313
29.6
2711274284 @285

233 248254

210 233

19.7 @204

Q1

Q2 Q3 Q4 Q1
17

Q2 Q3 Q4 Q1 Q2 @3 Q4 Q1 Q2 Q3 4 Q1
18 19 20

Q2 Q3 Q4 Q1
21

Q2
22

GMO

Compared to the same period last

year (old v.s. old)

Revenue up

30.5%

YoY

Other

Incubation
Cryptoassets

Internet Finance
Online Ads/Media
Internet Infrastructure

20



Group Overview | Profit by Segment

(JPY billions)

Q1

GMO

5.65
396 449 B8

2.05
235 233

180202 2.50

Q2 Q3 Q4
17

5.26

0.31

2.58

Q1

6.51

5.53

Q2 Q3
18

446

2.26

Q4

Q1

8.97

595

2.31

Q2 Q3
19

5.34

Q4

g2g 8.13

381 6.09
038

1.77

Ql Q2 Q@3
20

Q4

0.64

4.74

Q1

10.14

3.85

Q2 Q3 Q4 Q1
21

3.65

19.84

10461112
025

297

Q2
22

Compared to the same period last

year (old v.s. old)

Profit up

95 .74

YoY

Other

Incubation
Cryptoassets

Internet Finance
Online Ads/Media
Internet Infrastructure

21



Group Overview | Listed Group Companies: Equity Share

Stock Code Stock Name Exchange  Market Cap’ % Ownership?  EQuity share
9449  GMO Internet Prime 298.6
3769  GMO Payment Gateway Prime 890.3 40.7% 362.5
7177  GMO Financial Holdings Standard 89.8 65.3% 58.6
3788  GMO GlobalSign HD Prime 71.2 51.8% 36.9
4051  GMO Financial Gate Growth 60.4 23.5%° 14.1
3633  GMO Pepabo Prime 10.0 59.5% 5.9
4784  GMO AD Partners Standard 7.7 58.3% 4.5
3695  GMO Research Growth 6.7 54.8% 3.6
6180  GMO Media Growth 3.3 66.4% 2.2
6026  GMO TECH Growth 1.9 54.1% 1.0
Group Total 1,440.4* 489.7

*1 Market value as of August 5, 2022

*3 GMO Internet owns 23.5% of GMO-FG indirectly through GMO-PG

GMO

*2 Includes indirect holdings (as of the end of June)
*4 Calculated as the sum of the listed market cap values

22



Group Overview | Strengths: Technology

7,042 1133

Goal: Workforce of
over 50%

engineers

6,180
6,001 6058 5995 6012 5955 6048

5767 5,758

5670 5,691

5454
5275 5278 5316
5,080

0.9%

L partners
mmmmm % Engineers

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 @3 @4 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2
* Not including partners of GMO Internet affiliates accounted for by the

17 18 19 20 21 22 equity method (such as GMO Aozora Net Bank), which was 228 as of the end
of June 2022.

GMO 23



GMO

. Overview
. Group Overview
. Segment Report

) Internet Infrastructure

i) Online Advertising & Media
1) Internet Finance

Iv) Cryptoassets

. Topics
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Internet Infrastructure | Collection of No. 1 services

Domestic market share at

Domain Registry GMOREGISTRY 83,..

Domestic market share at

° e MuuMuu
Domain Registrar o8 Domain alue- 1
. % *2
EBAILCom ConoHa Value-server Domestic market share at

M LY -it-
Hosting & Cloud # LOLIPOP!  GMO CLOUD 5 7.1% "

ASP Cart Cororme MakeShop’ 59K -

Domestic market share at

Security @ Globaisign. No

. TFENE S
eSIgnature GMOBTTD 7 3 2 K accounts
GMO CYBERSECURITY Number of white hat hackers

Cybersecurity N IERAE

*5

0.
Payment aMOPSLOn A 1 38,1 19 .
Provider (ISP) EEIT%) No. 1.

RGMO provider in terms of customer satisfaction

000000009

*1 Based on our own data *2 Based on ICANN data *3 Based on domaintools.com data *4 Country code based on Netcraft data

Q
2
0

*5 Based on the Fermi estimate *6 Figure excludes the number of stores related to major delivery services
*7 In 2020, Oricon announced that GMO TokuToku BB became the top-ranked provider in terms of customer satisfaction

25



Internet Infrastructure | Net Sales by Sub-Segment

Compared to the same period last

(JPY billions) year (old v.s. old)
38.8
370 08
358 o5
346 343 o7
339
35 4,335 39 o7
313 20 5 10
284 285 o0 17 s
27.1 274 ‘ 1.; = 109 113 120 Revenue u
1.6 9.7 10.2
254 12 15 94 88 :

24.8

14 93
233 233 '8 ga 20 3.0
210 O3 16 8o 8 .
204 210 g1 78 Lo 19 18 19 20 44 25 %
s - : ®

Other
Payment
Security
Ecommerce Solutions
B Hosting & Cloud
Domain
s Provider

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22 Q1 FY2017 due to changes in the structure of the segment

* Numbers of domain and security businesses revised retroactively to

GMO 26



Internet Infrastructure | Operating Profit

(JPY billions)

6.32

4.67

4.01
3.72

276 m

215 2.02
1.80

Ql Q2 Q3 @4 Q1 Q2 @3 4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

GMO

Compared to the same period last

year (old v.s. old)

Profit up
14.0%
YoY

O

27



Internet Infrastructure | Number of e-contract accounts

BREAE LS
-y
h q User companies (extract) ) GMO-b."——-’
housands ZHOLDINGS  YAHOO! ZKIiRIN

= BRI &= =13 —
B3 ZHERCSa - e kikkomars CRHIEET o iEE

7 3 2 o) s EZL TN OPEN

foest  ADEKA
maZzioa
. v 74 pF
Increased 588 GMonoon  Efreee 7 20 FES
L SEPTENI o derEmn i
v
‘ P A S O N A ERA’I’% UNITED ARROWS LTD. w
3 .2-fold i
VoY ARUHI ZiEf$RT  Lancers @MQRI
lII'[H ?jj;;f; %cs Ea’%‘i‘:“ﬁﬂﬂlﬂ—z ANAS  ANABusiness Solutions Co, Ltd.
226
0 H et O < 9UFY7-9  HANDPAD
Dai\r{e’\t.ggijtics .
O freebit whe :
I I I —lreebnt &/ SILVER LIFE @) hottolink Jlﬂ?ﬁﬁ;
__________ . Francfranc Nice © coconala T
Q1 Q2Q3Q4Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 — <
8 9 20 5 - e ® Makuake Oensenran
~pP TRANSIT M E-Guardian HEALTHCARE
GMO ‘r GENERAL OFFICE INC. We Guard A PLUS H T |

TECHNOLOGIES 28



Internet Infrastructure | Number of contracts
ETEELS

GMOY -T2

(thousands)

1,212

992

Increased

2.2—fo|d
YoY

543

Q1 Q2QA3 Q4 Q1 QR2A3 Q4 Q1 Q2 A3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
18 19 20 21 22

GMO 29



Internet Infrastructure | Digital government

A HO——
-}:{- Ex 3]

!‘\

Yokosuka City

GMO

TFEELS
GMOYT12)

/AN [
g Adoption by 1 8 local

¥ o 5 governments and groups was
CHIGASAKI CITY .
determined

O L
@EDO

HLIRIVF— EERITE SRS

New Energy and Industrial Technology Development Organization

30



Internet Infrastructure | Ecommerce Solutions: transaction volume

(JPY billion)

131 128
mm - 125

122
117 mm 118 119 119

o . -
|

Up

5.2%
YoY

80 83 85
77 78 77 — I .
— /2 74 73 - E =

67 68 68 _—_—
_—_

Freenance

SUZURI, Canvath
minne

Ecommerce Platform

Q1 Q2 Q3 04 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 04 Q1 Q2 Q3 4 Q1 Q2
17 18 19 20 21 22
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GMO

. Overview
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1) Internet Infrastructure
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1) Internet Finance

Iv) Cryptoassets

. Topics
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Online Advertising & Media | Net Sales

(JPY billions) 15.1
146
N
136 135 13
09 127 12
123
122 12,0 120 18 0g 120 S
115 07 114 gq| os 115 913 113 09 0.9
os 110 107 107 "~ 07 0.7 107 07 -
37
08 35
28§29
: 2.7 33
33
103
96 93
83 83 8.5 86 83 86
23 78 82 80 ;7 82 o Rl 77

Ql Q2 Q3 @4 Q1 Q2 @3 4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

GMO

Compared to the same period last

year (old v.s. old)

Revenue up

19.1%

YoY

Internet Research/Other
B [nternet Media
Online Advertising

33



Online Advertising & Media | Operating Profit

(JPY billions)

0.88

Ql Q2 Q3 @4 Q1 Q2 @3 4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

GMO

Compared to the same period last

year (old v.s. old)

Profit up
25 54
YoY

O
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GMO

. Overview
. Group Overview
. Segment Report
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i) Online Advertising & Media
i) Internet Finance

Iv) Cryptoassets

. Topics
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Internet Finance | Historical Performance by Quarter

Compared to the same period last
(JPY billions) year (old v.s. new)

91 g9p
68 69 69

Revenue up

Beoe - 49 .99
I Profit up
I 39.8%

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
19 21

Net
Sales

—

GMO 36



Internet Finance | FX Trading Volume

840

341
290

257 244
26.2%
24.8% 24.0% 174

2255 | | TN 196

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 @3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

N 0. 1 market

share in Japan™.

Trading volume

reached a record
high.

Trading volume (JPY trillions)
Share (%)

Prepared based on Results Presentation of GMO Financial HD for Q2 of FY2022 and “Monthly Statistical Bulletin on Over-The Counter Retail FX Margin Trading” published

by the Financial Futures Association of Japan (FFAJ)
*1: Aggregate of the trading volume of GMO CLICK Securities, FX PRIME byGMO, and Gaika ex byGMO

*2: Group share calculated based on the sum of GMO Financial HD's revenues for the applicable three-month period, assuming that “Monthly Statistical Bulletin on Over-
GMO The Counter Retail FX Margin Trading” published by the Financial Futures Association of Japan (FFAJ) is a market as a whole.

*3: According to GMO CLICK Securities
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GMO

. Overview
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1) Internet Finance
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Cryptoassets business

Cryptoassets

GMO

Cryptoassets mining business

Cryptoassets exchange G MOCoIn
business

GYEN ZUSD

Cryptoassets payment

LIssue stablecoin

39



Cryptoassets business | Net Sales

(JPY billions)
6.8

5 5.7

= 1. ' ' H 12
1.0 ™ ’
0.9 0.8 2.1
0.7 14 :

1.0 10 1.0
0.8 05 0.8 06 0.8

_0'1 0.1
Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

GMO

Compared to the same period last

year (old v.s. new)

Revenue down

17 .4%

YoY

payment
B mining

exchange

40



Cryptoassets business | Operating Profit

Compared to the same period last

(JPY billions) 402 year (old v.s. new)

Operating loss

JPY 0.393

-0.98
Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

17 18 19 20 21 22

GMO 41



GMO
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GMO

GMO CYBER SECURITY
N IERAE

Japan's strongest white hat hacker

organization

43



1 GMO CYBERSECURITY
Synerg 1es N IERAE

Enhance group service defense
White hat hacker education within the group
GMO Cybersecurity for Bank
Development of SaaS products

GMO 44



Working on Web3 area

GMO



Web3
Services using blockchain and cryptoassets are collectively
referred to as the Web3. Global trends.

V/® & o9

Web1 >;,-; §< Web2 >ﬁg §<Web3>r,§,

LI
(= W= o]
Read Write

Source: a16z, "State of Crypto", https://al6zcrypto.com/wp-content/uploads/2022/05/state-of-crypto-2022 al6z-crypto.pdf

Own

46


https://a16zcrypto.com/wp-content/uploads/2022/05/state-of-crypto-2022_a16z-crypto.pdf

Working on Web3 area

Accumulated know-how of blockchain and cryptoassets
since 2015

Cryptoassets mining NFT marketplace
GMO GMOCoin GYEN ﬂdam

INTERNET oy GMO

Blockchain

Goods creation with

NFT domain

Metaverse

NFT contents

vulnerability diagnosis

CryptoName SUZURI GMO GMO XAli-7Z S

vGMO by GMOANI ' CYBERSECURITY \N IERAE

GMO 47



Establishment

Hands-on corporate venture capital (CVC) that specializes
in the Web3 venture capitals

GMO Web3

GMO

48



Business description GMOWeb3

Supporting the Web3 venture capital issues with
technologies. Planning to make investment.

Balance sheet of Web3 venture capital Supporting with lending, etc.

Blockchain technology support

GMO
AOZORA NET BANK

GYEN ﬂdam Loans from existing

s financial institutions

Business Investment

Business support

; Financial Equity finance IEO support
sbylejégn EI ﬁncoﬂg technology

GMOCoin
CryptoName emoxnri-z sz

Token sale
Vulnerability diagnosis
Listing on the Guiding subsidiaries through
cvsm(s?ch\\c\?ERAE stock market the listing on the stock market

GMO 49



Members GMOWeb3

With internal and external experts as Directors and an Advisor

o Director . :
Representative Director Director Director

Di E Masakazu S o L.
T;ﬁzcr?i:ca)rljdclfidz Masushima Yuki Naito Toshiaki Horiuchi Kentaro Sato

Chairman
Masatoshi Kumagai

Director Director

. Satoshi Makita Director Director Advisor
Kentaro Nakamura Makoto Makita

GMO Internet, Inc. Kosuke Kotani Takeo Hayashi Isao Moriyasu

GMO 50



Changing company name

GMO



Changing company name

Date of entry into force (planned): September 1, 2022

GMO Internet, Inc.
v

GMO Internet Group, Inc.

GMO

52



Internet for Everyone

GMO



GMOINTERNET

We are planning on making an earnings announcement for FY2022 third quarter after 3 pm on November 14, 2022.

This document includes projections based on expectations, premises and plans as of August 8, 2022. These projections may differ from actual
results due to factors including changes in the global economy, competition, exchange rate fluctuations, market cap of cryptoasset, natural
disasters and other unforeseeable events. Some of the figures given, such as market share are based on our own calculations. These figures may
differ from research agency figures.

Information contained in this document is provided for information purposes only and does not constitute solicitation of investors. Further,
results forecasts and other forward-looking statements are based on premises that include risks and factors that are largely indeterminable.
Please understand that actual results may differ significantly as a result of forces including economic conditions and market environment. No
responsibility for any reason is accepted for damage sustained as a result of actions taken based on this information.

Copyright (C) 2022 GMO Internet, Inc. All Rights Reserved.
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OGroup Overview

GMO
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Group Overview

Company Name

Founder, Chairman and Group
CEO

Address

Established
Stock Listing

Business Segments

Capital
(including capital reserve)
Consolidated Staff

Group companies

GMO

GMO Internet, Inc.

Masatoshi Kumagai

(Group Head Office)

Cerulean Tower 26-1 Sakuragaokacho, Shibuya-ku Tokyo
(The 2nd Group Head Office)

SHIBUYA FUKURAS1-2-3 Dogenzaka, Shibuya-ku, Tokyo

May 24, 1991
9449 (Tokyo Stock Exchange Prime Market)

Internet Infrastructure
Online Advertising & Media
Internet Finance
Cryptoassets

JPY5.0 billion

7,133
104(As of June 2022)

Decentralized group
management in order
to adapt rapid changes
of Internet industry.




Group Structure by each segment(1/2)

— GMO-1(9449)

B c6vorc [l GMO-FG
(3769) (4051)

Internet GMO-GSHD

Infrastructure (3788)

B GMO-PB

(3633)

— Other
GMO-PG : GMO PAYMENT GATEWAY GMO-AP : GMO ADPARTNERS
GMO-FG : GMO FINANCIAL GATE GMO-TE : GMO TECH
GMO-GSHD : GMO GlobalSignHD GMO-ME : GMO MEDIA

GMO-PB : GMO PEPABO

GMO

GMO-RE : GMO RESEARCH

Online Advertising
& Media

GMO-AP
(4784)

GMO-TE
(6026)

GMO-ME
(6180)

GMO-RE

(3695)

Other

Listed subsidiaries
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Group Structure by each segment(2/2)

Internet Finance

- GMO-FH
(7177) ]

GMO CLICK
Securities

-

Gaika ex byGMO

Cryptoassets

Other

Incubation

Other

GMO-FH : GMO FINANCIAL HD

GMO

GMO-1(9449)

GMO-FH :
7177 GMO Coin

Other

Listed subsidiaries
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Internet services operations

Hosting & cloud

E-commerce

solutions

GMO

GMO-1(9449)

— GMO-PB (3633)

Other

GMO-I

— GMO-GSHD (3788)

— GMO-PB (3633)

Other

GMO-PB (3633)

Other

Provider

GMO-GSHD (3788)

Other

GMO-PG (3769)

— GMO-FG (4051)

— Other

GMO-I

Listed subsidiaries

(stock code)
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OFinance conditions and policy

GMO
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Consolidated Cost Composition

GMO

(JPY millions)
60,000 -
55,000 -
50,000 -
10,189
45,000 -
9,997 10,147 11,768
40,000 - 10,602
2848 2860 3678 o |
35,000 - 2,910
22 4329 3208
3,704 - aile
30,000 - ¢ 3,795
6,901 ' 4,226
25,000 - 7,082 6,784 3,770
—— 1316 5,968
20,000 e 5428 6,218 1389
5,540 5632
15,000 - 4816
10,000 - *
5,000 - 8,757 8,293 10,065 7600 10,153
0 T
2021/Q2 2021/Q3 2021/Q4 2022/Q1 2022/Q2

Human resources

B Advertising and promotion

Depreciation and leases

Outsourcing costs

Communication costs

H Rent

Commission paid

B Media costs

Goodwill depreciation

others
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Consolidated Balance Sheet

GMO

- End of
(JPY millions)

12/2021
Current Assets 1,292,984
Cash & Deposits 240,136
Fixed Assets 125,952
Goodwill 14,251
Software 10,181
Investment Securities 28,605
Total Assets 1,418,936
Liabilities 1,278,533
Interest-bearing debts 298,997
Net Assets 140,402
Non-controlling Minority Equity 66,802
Shareholders' Equity 73,548
Earned Surplus 35,756
(Shareholders' Equity Ratio) 5.2%
Liabilities/Net Assets Total 1,418,936

GMO GMO

Change Financial HD INTERNET
(End of 6/2022) (End of 6/2022)
8,899 950,877 67,125
40,471 78,052 37,838
5,895 28,868 104,338
6,806 10,446 -
682 2,723 702
-864 4,436 55,265
14,795 979,745 171,463
-17,290 933,972 146,668
17,777 176,701 93,987
32,086 45,773 24,794
26,744 2,166 -
5,356 43,606 24,794
7,258 42,945 26,202
+0.3pt 4.5% 14.5%
14,795 979,745 171,463
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Consolidated Profit and Loss

GMO

Change

supplementary
information

e o

Net Sales 120,480
Gross Profit on Sales 64,059
Operating Profit 22,620
(OP Margin) 18.8%
Non Operating Profit and Loss 1,000
Ordinary Profit 23,620
Extraordinary Profit or loss 231
Profit before Tax 23,851
Corporate Taxes etc. 8,260
non-controlling interests 5,888
Profit attributable to 9703

Owners of the Parent

42%

25.0%

36.8%

+5.9pt

154.1%

41.8%

8206.3%

121.0%

62.4%

304.0%

59.8%
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Finance policy

B Investment Policy

Avoid excessive risk-taking, considering balance of Shareholders

equity.

I AS of June FY.22 T Riturepans

Financial After June.2021,

ACtiVIty  51hillion Yen.

Shareholder

returns Repurchased : 1.59M shares/To be purchased Up to 3M

shares Total cost : JPY 4.25B /Up to JPY 5 B

Credit rating BBB+ (R&I)

GMO

Issued unsecured straight corporate bond totally

The status of Share Repurchases (as of July)

@Try to issue debt finance from short term to long
term.

@Continuous issuing

Aiming to increase the absolute amount of
Shareholders Equity, 100 Billion yen.

Continue to carry out the acquisition of treasury
stock, aiming to acquire approx.38.35M shares,
which was issued when the capital had been
increased due to withdrawal from Loan credit
business from 2006 to 2007.

Plan to maintain current rating and aiming to be
upgraded.

Having conversation with R&I before-hand, when
decision making on a huge investment to be carried
out.
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COConsolidated results

GMO
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Financial Results | Net Sales by Segment

69.4
(JPY billions) o
§7.8§

612 §_6_9

59.2 4.3 | i

H 564 180

53.6 5o g 53.2 57 L

50.9 B v 008 27 1.3
a0 491 491 27 .

Y 10.7

13.5

13.6 12.7 PXO) 8.5

7.8

115113

36.6

33934634335 8347

2710274284285 29.6

2331233
19.7|f204 210

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

GMO

______

Compared to the same period last

year (old v.s. new)

Revenue down

17 3%

YoY

Difference between old and new standards
Other

Incubation

Cryptoassets

Internet Finance

Online Ads/Media

Internet Infrastructure
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Global Operations | Global Net Sales

(JPY billions)
4%
Net sales
Global
Sales Rati03 8 / YOY
.OJ/0
580 288 298 297 0
' o)
5.8%UP
193
1.67
139 141 135
Sales
Since Q2 FY2020, MacroKiosk is no longer a
consolidated subsidiary. We deducted MacroKiosk
values from net sales retroactively to Q1 FY2017
¥ jlajaelaoe @ || o in this chart.

2017 2018 2019

GMO 68



Internet Infrastructure




Internet Infrastructure | Net Sales by Sub-Segment

Compared to the same period last

(JPY billions) . year (old v.s. new)

347 15,
358 ;- Lo
346 343 ro7 (22 8

339 307

33.5 308 33.5 o, 07 05 05

313 20 g 10
296 17

28.4 28.5 126

12 12.0
27.1 274 11 102 109 113 120

254 4 8 N ' Revenue UP

24.8
233233 |3
13
204 210
19.7 14 ()/
14 <
12 23 ° (@)
55
YoY
1.5
14 13 24 23 mu N BN BPYS B2 B B B > 19 (19 21 [5q [ T B =S _____
21 21 L ----! Difference between old and new standards
21 Other
35l 34 32 Payment
35 : Security
17 1.9 Ecommerce Solutions
o N B B Hosting & Cloud

Domain

sol4s @47 52 Em Provider

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 * Numbers of domain and security businesses revised
17 18 19 20 21 22 retroactively to Q1 FY2017 due to changes in the structure of
the segment
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Internet Infrastructure | Breakdown of Operating Profit

(JPY billions)
4.38

Payment business
I Other
Cost distribution 363

3.12

0.66

=0:25 -0.27 =0:34 -0.34

R 064

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
17 18 19 20 21 22

GMO
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Internet Infrastructure | Provider - KPIs

Revenue

(JPY millions)
10,593

10,524
9,606
8,429
6,460
“55‘ ‘ | | |

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022

Subscriptions

(thousands)

2,262
2,213

2,087
1,650
1,202
| | ‘ ‘ | |

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022

X Difference between old and new standards : FY22Q1 A 1,018 million yen,Q2 A881million yen

GMO
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Internet Infrastructure | Provider - KPIs (number of lines)

BELBTONAY—

Optical line

(Since July 2021)

Others

Mobile

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022
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Internet Infrastructure | Domain Registration - KPls

Revenue
(JPY millions)

2,244
2,144 2,179

2,020
1,902
| ‘ | ‘ | ‘ ‘ ‘ ‘ ‘

Q1 Q2 @3 Q4 Q1 Q2 @3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022

Contracts

(thousands)

7,084

6,920
6,704 6573
| | ‘ ‘ | | | | | ‘ ‘ ‘ |

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022

X Retroactive correction after FY2017 Q1,due to reorganization of subsegment
GMO ¢ pifference between old and new standards : FY22Q1 4 181 million yen,Q2 A 177million yen. 74



Internet Infrastructure | Domain business

Registry
(wholesale)

Registrar
(registration/sale)

GMO

/®2009~ A
.shop tokyo
N /
01999~ 32012~
zZ.com
MuuMuu
e ¥ Domain
alue-
Japan Overseas




Internet Infrastructure | Domain business”

(thousands)

1,161

957
696
656
614
] I I I I I I I | |

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q@3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022

* Renewal rate for domains registered between September 2016 and May 2020 (2nd renewal)

GMO

.shop ”

Registration progress

Renewal rate: 70.4%*
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Internet Infrastructure | Hosting & Cloud - KPIs

Revenue Contracts
(JPY millions) (thousands)
4,569 1,095
1,025
3,946
917
3,726
3533 3519 3,610 866
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2017 2018 2019 2020 2021 2022 2017 2018 2019 2020 2021 2022

Difference between old and standards: FY22,Q1 A3million yen,Q2 A4million yen.
GMO 77



Broad ASP shopping cart businesses

Recurring revenue and transaction revenue through a natural cross-selling

Feature Online store Payment
—
COLOR ME GMOEPSILON
Service
®
MakeShop G MO PAYMENT GATEWAY

Business model

Recurring

Transaction

Revenue

Number of stores x unit price

GMV x commission rate, etc.

Reportable segments

GMO

Ecommerce Solutions

Payment
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Internet Infrastructure | Ecommerce solutions - KPIs

*

Contracts (ASP shopping cart)

mn
©
C
o
wv
>
o
e
=
(]
>
C
(O]
>
Q .
(o' =
o}
N
-}
S.
[0}
c .
£
£
-
35
C
(0]
>
o
C
0
2
@ ©
C = 0
S 25
p— =
= O+
m “ T
>
o
=

R |
[

72.5

Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

66.7
64.2 ‘

67.7
‘ ‘ 65.1

<
I
©

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2022

2021

2020

2019

2018

2022

2021

2020

2019

2018

2017

* Figures corrected retroactively to 2015 as the OEM contains certain free accounts.

Q1 A702 million yen, A694million yen.

Difference between old and new standards: FY22

GMO

*The number of customers using a free plan of Color Me Shop! has been added since Q2 FY20279



Internet Infrastructure | Security business

0 GlobalSign.
Having our own Certificate Authority, we can provide both of types

¢ E-sign 4 Digital-Sign

Proof strength @ ®

(Electronic Signature Law Article 3)

Approved by Certificate

Process Authority Verified by email
Merit strict governance Less load for contractual
partners
Complicated management of
Demetrit Much load for partners the stamp rights

GMO



Internet Infrastructure | Security business | Our vision
obalSign.

Contribute to the world that securely connects important information ‘ Gl W GMO

.. .. Asset
Digital ID Digital Asset ot :
9 9 ertificatioid

Finance,
Information aigld
Rights

o IoT for Certification for
IDaas E-Sign semiconductors Individual ID
Certification for
cdevice ID
Infrastructure Certification

for documents

Certification

_ for apps
web Business

Email  certification

BEDITE Business DX Penetration of Digita
GMO * Prepared based on Results Presentation of GMO-GSHD 81



Internet Infrastructure | Payment processing - Overview

Connecting merchants and payment companies on contracts, payment data and money flow

Consumer Merchant Our Company Payment Company
*1
138,119 stores . 40+ Credit card
(As of end-June 2022) companies
EC

Convenience store

BtoB - BtoC - CtoC

Account transfer

| |
| |
PC Taxes, Dues, Utility | Carrier Billing |
| |
| |

Online NHK, Electricity bill, GMOPAYMENT GATEWAY
Municipalities (e.g. Tokyo) Bank Transfer
National Tax Agency, GMOEPSILON

E-money

Automobile Tax

Cash on Delivery

Subscription
Video streaming
Software, Apparel

Smartphones - GMO PAYMENT SERVICE
Tablets Service commerce GMO Payment after
Digital content Delivery
Donation, Travel, Insurance
N, GMOFINANCIAL GATE | QRcode Payment |
: 2
Offline 180,990 terminals GMO CARDSYSTEM | Dromen |
5 As of end-June 2022) Multi-Currency Credit Card
( GMODATA Payment
Terminals | Prepaid Payment |
etc.

%1 Changed the basis of recording from 3Q FY2022. Figures exclude a specific case and the operating stores related to a major delivery service operator. If included, the number of
operating stores is 427,446 stores as of end of June 2022 (up 56.6% YoY).
%2 Operating payment terminals: Starting from FY2021 the figure presents the combined number of payment terminals sold through sales partner and embedded-type payment

GMO terminals. (up 63.6% YoY) 82

Prepared based on GMO Payment Gateway's presentation materials



Internet Infrastructure | Payment processing — KPlIs
Group-wide annual TRX value reaches ¥10.4 trillion

X1 X2
Operating stores: 138,119 stores, TRX volume approx. 1.25 bil., TRX value approx. ¥2.9 trillion.

(10M transactions)

(Stores)  (¥Tr) 14

160,000 2.2 (Reference) Online payment: TRX volume approx. 1.15 bil., TRX value approx. ¥2.2 tr.

20 Annual consolidated TRX value: approx. ¥10.4 tr.
18 excl. GMO-FG: approx. ¥8.2 tr.

16
14
120,000 2

10
08

100,000 0.6

o
5
04 N 8
0.2
80,000
I 6
60,000 ]

y

140,000 12

.

- .~
4

Rﬁj s

.

10

Proportion of spread revenue %45%
X Annual average basis (revised in

40,000 5% increments)
20,000 2
0 0
CNNO VRN VR VR o VRRIRCS VRS VA G VA o VR (o VIR @ M VDo VRN RN O PR VR o VRS VRIS VRN G VI o VR VIR @ VA VDo MO MR M o ¥
G R VR Gl Rl CalRC el iR (ol ¢ i C LR\ el el ¢ VAl Ml el Sl el Ol iRl el O R K el O
R I I A e N M S S S S S e S M
B Recurring billion trx volume pm Pay-as-you-go billing TRX volume
== Chg. In payment processing method at a large merchant —@-—0Operating stores == TRX Value

%1 Figure excludes a significant increase in operating stores from a specific merchant. Figures exclude the stores related to a large delivery company from Q1 FY2017. If included, operating
stores would be 427,446 (up 56.6% YoY).
%2 Operating stores are measured on an end-of-quarter basis. GMV value and volume are the total for the respective quarter. %3 The graph is based using only online payment figures.
GM The Basis for recording for the number of Operating stores were changed from Q2 FY2020. Accordingly, figures were retroactively revised from Q3 FY2015. 83



Online Advertising & Media




Online Advertising & Media | Net Sales

(JPY billions)

13.6

09 127 12

08 120 g !
0.9
107 07 3.0
3.7
0.6 27 3.5
2.4 3.3
2.2 :
9.6

8.6
8.3
8.1 77

12.3 124

12.2 12.0 120

4 08 115113 8 09
I||I|I|HHHH|I||I‘I\I|

8.3
6.8 69

115
08110107107

I

73 71

113 09

2.7

8.6

8.5
78 82 83 g0 ;o 82

7.0

7.7

3.8

Compared to the same period last
8. 5

year (old v.s. new)

6.6

Revenue down

33.2%

YoY

1.1

Difference between old and new standards
49 Internet Research/Other
B [nternet Media

Online Advertising

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1Q2

17 18 19 20 21

GMO

22

85



GMO-Research | Audience Engagement Platform

/. Q\
Audience ) 3
GMO Number Of GMORESEARCH
E ngagement +® MARKET OBSERVER | @ averey  ASIA CLOUD PANEL
- increase

Platform

(-]

- "ho
ASecT e
0-07] J0%s
"‘o"\ -
0=U=0.0

V_ﬁ_ﬁ
Quality
Managemen
2 1

Panel-side API
(Supply-side)

Client-side API

Client-side Panel-side
API connection API connection

iNnCrease increase

ASIA CLOUD PANEL

GMO * Prepared based on Presentation material of GMO-RESEARCH 86




GMO-Research | Business Model

Standardization of low-cost internet research tools which were previously developed
on a per-company basis

Survey abulation S
Pa St Creation /\/Analysis Each company’s Research Survey Distribution Company
own system é 5 A Panel
/ Company A Data Collection
Survey abulation
Creation /\/Analysis Each company’s E 3 Research Survey Distribution Company
own system B
Company Data Collection B Panel
Survey abulation o
Creation /\/Analysis Each company’s Research Survey Distribution Company C
AL Company C Data Collection Panel

Industry Business
Sta -di i Standardization

& GMO Research

Research Company,
Consulting Firm,
Advertising Agency,
Research Department of
companies

0
o)
m3
<9
w5
o<
=)
o
S
=

Each company’s
own system

ASIA Survey Distributi@ Company B panel

Order

Research Company, [fe———— a MARKET
Consulting Firm, ¢ OBSERVER

Advertising Agency, _
Research Department of Delivery 99 ..... ..... @ ..... @

companies YUTUZY  FUU—MER F-SB%  F—SFIvs Kt S

Data Collection
Survey Each company’s
fstribution own system

CLOUD
PANEL

Data Collectio Company C panel

* Prepared based on Presentation material of GMO-RESEARCH
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GMO-Research | What's happening in the Sample Panel Market

- Established Market Research companies continue to outsource online sample management
* Marketers easily perform lite research with panels (consumers) with Self Service Platforms

« API connections with other sample panel providers using lite research platform continues

2 Established Market Research

Large Projects
continues

[ .

f;alobal Market

Self Service Platforms

Future expansion expected

fg“g“gf;; Lite Research

Growth Rate Sample Panel
*9.5% / Providers

- Other éompanies’
Customers
Potential Customers

GMORESEARCH .

*Source :ESOMAR, Evolution of the Data, Analytics and Insights Industry, A forecast into 2023
GMO

D.L.Y. Sales

API connection
'ﬁ' with our panel

Existing
Customers

* Prepared based on Presentation material of GMO-

RESEARCH
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Internet Finance




Internet Finance | Net sales by each product

2,369

2,302

Ql | Q2 |Q3|Q4|Q1|Q2|Q3|Q4|Q1|Q2|Q3|Q4|Q1|Q2]|Q3|Q4|Q1]Q2)|Q3
2017 2018 2019 2020 2021

GMO

Q4] Q1

Q2

2022

(JPY millions)

Securities and others
CFDs / Stock Index Binary Options
I OTC-FX / Binary Options
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Internet Finance | CFD Transaction and Profit transition

GMODTVUYDEESS

(Billion Yen)

30

25

20

15

10

GMO

mmm CFD: transaction(right) 30
—@—-CFD! Profit (left)

25
Y/Y122l9 %UP

15 .

v/¥y115.2«UP

2

o

1

(@)

Q1 Q2 @3 04 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2018 2019 2020 2021 2022

* Prepared based on Results Presentation of GMO-FH
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Internet Finance | FX Business Model

» Effective matching and thorough risk minimization with cover transactions executed with counter
parties as soon as customer orders exceed acceptable risk position.

GMO CLICK Securities

® 0 O Hedge the client
transactions
® & O that exceed Cover order Method (1)
® 0 © acceptable limits Existing counter
: parties
O ® 6 © Display rate (Foreign financial
O 4 ~ ® institutions, etc.)
Display rate O ®
o o |
Display rate .
—N O O O|le efe BtoB transaction
Sell Order o O ( ¢- © Buy Order Method (2)
O O Ole @ @ BtoB Market

Display rate

Sell Order W:N\Ael{.[-]g
(Concept diagram)
* Prepared based on Results Presentation of GMO-FH
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Cryptoassets




Cryptoasset business

GMO

Mining Business

Exchange business

Payment business

L Issuing Stablecoin

GMO AT

SYLNZUSD

94



Cryptoasset Exchange business |Transaction volume transition

(10 B)
14,000

12,000
10,000

8,062
8,000

6,000
3,497

4,000 3,199
o | KT |
-=0-100011

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2
2018 2019 2020 2021 2022

(@]

GMO

GMOCoin

vy 60.3%
DOWN

<Q2’22 Main enhanced service activities>
4/27 Started to accept IEO

5/18 Started handling with FCR Coin (FCR)

6/8 Added those new coins to OTC
OMG. XTZ. ENJ. DOT. ATOM

6/22 Added to Staking service
ADA

* Prepared based on Results Presentation of GMO-FH
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Cryptoasset Exchange business | Accounts and deposit asset transition
GMOCoin

(thousand accounts) (Billion)

700 1,800

- Client Asset(R)

600 526
1,400
. Yoy
- 101« UP Yo
400
300 800

23.6:DOWN
YoY

200

200

: N I||||II
N1l

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 4 Q1 Q2
2018 2019 2020 2021 2022

0

* Prepared based on Results Presentation of GMO-FH
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Cryptoassets Exchange | Business model
GMOCoin

OTC Trading Exchange Trading

Hedging counter part positions

Offering the order matching platform

by cover order

Liquidty Provider ustomer @ g
@,

£
Broker
Q Trading
AN S p=2
Cover order <:|
@ Trading Q

Main income : Spread Main income : Transaction fee
(buy and sell spread)

BUY

il

SELL

* Prepared based on Results Presentation of GMO-FH
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GMO AOZORA NET BANK




Net Bank | Number of business accounts

47.3
(thousands)

39.2

32.1

27.3

23.2
19.5
16.2
13.1
10.0
6.9

4.7
3.0

09 1.7 I
- m B

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
19 20 21 22

GMO

GMO AOZORA NET BANK

Increased

2.0-fold
YoY
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Net Bank |Total contracted number of Embedded Financial service

(API Included
GMO AOZORA NET BANK

| ‘ | Strong trend
llllllll

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
19 20 21 22

GMO 100






NFT marketplace Adam

by GMO

* New released app optimized Ul/UX for smartphones
» Accessible NFT search, appreciation and secondary sales anytime, anywhere

Released app for
1I0S - Android
On 31 March

GMO * Prepared based on Results Presentation of GMO-FH 1 02






Team

GMO

Chairman

Masatoshi Kumagai
GMO Internet, Inc.
Chairman and Group CEO
Expertise:Growth and
management of IT
companies

Director

Masakazu Masushima
MORI HAMADA &
MATSUMOTO
Expertise:Financial
Regulations, FinTech,
M&A, Governance

GMO Web3

Representative Director and
CEO

Tomohiro Uchida

GMO Internet, Inc.

General Manager, Corprate
Development
Expertise:Investment, M&A

Director

Yuki Naito

Drecom Co., Ltd.
President & CEO
Expertise:Growth and
management of an IT
company / Web3 Business
Development in
entertainment space
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GMO

Director

Toshiaki Horiuchi

GMO Internet, Inc.

Group Senior Managing Executive Officer
Expertise:Research and
development/technical support for
cutting-edge technologies such as Al and
blockchain

Director

Kentaro Nakamura

GMO-Z.com Trust Company, Inc.
CEO

Expertise:Stable Coin
Development and Operation

GMO Web3

Director

Kentaro Sato

GMO Pepabo, Inc.
Representative Director and CEO
Expertise:Web Creative

Creator Support

Director

Makoto Makita

GMO Cybersecurity by lerae, Inc.
Representative Director
Expertise:Cyber security from
attackers' perspective
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_ Satoshi Makita

: :; GMO Internet, Inc.

\fi General Manager, Infrastructure & Operations
| Division, Systems Management Headquarters

an
Expertise:Blockchain, Mining operations

U

Director

Takeo Hayashi

GMO Aozora Net Bank, Ltd.

Head of Corporate Planning Team
Expertise:Internet Finance

Business planning and development

GMO

GMO Web3

Director

Kosuke Kotani

GMO Coin, Inc.

Director

Expertise:Crypto asset
(cryptocurrency) exchange
IEO Support

Advisor

Isao Moriyasu

Former President and CEO of DeNA Co.
Expertise:Business development and
business growth
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ESG Activities




ESG | Sustainability management for SDGs
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ESG | Disclosure processes
M Released our Activities for SDGs
B Drawn up basic sustainability policy

B Set up sustainability promotion committee )
Preferentially

B Updated CG report atempting to expand

B Introduced of a group executive officer ESG disclosure

B Expanding ESG disclosure

B [dentifying Material Issues etc.
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Internet for Everyone

GMO



